
	
 
 

ALI ALGHANIM & SONS AUTOMOTIVE AWARDED 
‘REGIONAL DEALER OF THE YEAR’ BY ROLLS-ROYCE 

MOTOR CARS 

 

 
Kuwait: Alghanim & Sons Automotive, the sole authorized dealer of Rolls-Royce Motor Cars and the 
official importer of BMW and MINI in Kuwait, was recently recognised for its stellar performance in 
2014, as it was awarded an impressive five accolades at the annual Rolls-Royce Motor Cars Regional 
Dealer Awards for the Middle East, Africa, Central Asia and South America. 

The awards included the coveted Regional Dealer of the Year, awarded annually to the dealer that 
performs most successfully across all areas of the business including vehicle sales, target achievements, 
Provenance sales, and Aftersales. 

In addition to the Regional Dealer of the Year award, Ali Alghanim & Sons Automotive also received 
awards for the Highest Year on Year Sales Growth, Brand Ambassador for 2014 (awarded to Mr. Abbas 
Ashmar), and two Certificates of Excellence for outstanding achievements in Aftersales (Mr. Gavin 
Varnham and Mr. Peter Farkas) as well.  

Speaking after the Regional Dealer Conference Awards, Mr. Yousef Al Qatami, General Manager of Ali 
Alghanim & Sons Automotive said: “It is with great pleasure and pride that I congratulate the entire 



	
team at Ali Alghanim & Sons Automotive for its fantastic performance throughout 2014. Such 
recognition by our regional colleagues is testament to the unwavering dedication and passion of the 
entire team in Kuwait, and is a truly well-deserved achievement that I have no doubt will propel us into 
an even stronger and more successful year in 2015.” 

Having grown its Rolls-Royce sales by an impressive 42% in 2014, Ali Alghanim & Sons Automotive has 
already started the year in a strong position and will maintain its commitment to delivering phenomenal 
results across all verticals of its Rolls-Royce Motor Cars further into 2015 as well. 

The Regional Dealer awards are held annually as part of the Regional Dealer Conference this year held 
in Dubai, which allows all members of the regional team (that encompasses the Middle East, Africa, 
Central Asia and South America) the chance to re-group, share successes and learnings and develop 
their strategic direction for the year ahead, in line with the global direction of the luxury marque. 
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